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Target fights for decent work with bold new campaign for The Good Fight Prize

ST. JOHN’S, NL — Target has launched a striking new campaign for The Good Fight
Prize — an initiative of the Atkinson Foundation that recognizes community actions for
decent work.

At the heart of the launch is a series of full-page ads in the Toronto Star, shining a light
on the workers, advocates, and organizers leading the struggle for fairness at work —
and on the broader issue of decent work itself.

Unlike traditional award programs, The Good Fight Prize recognizes and celebrates
grassroots efforts working with limited resources, which push for systemic change. With
this bold, high-profile ad campaign, Atkinson and Target are bringing national attention
to an issue that affects current and future generations — an issue that is often
overlooked in mainstream media and marketing.

The campaign also includes an emotive online manifesto video that describes why The
Good Fight Prize, and the people it celebrates, fight for decent work — told through the
voices and aspirations of school-aged children.

“In a world gone wrong, we all need to make more advertising that does more than just
sell stuff,” said Noel O'Dea, founder of Target. “For Atkinson's campaign for decent
work, we wanted to avoid the declarative approach of presenting a laundry list of facts
and arguments. In the campaign’s manifesto video, for example, we cast real school
children to hold up a mirror to society, one that reflects the hard truths about work.
Advertising has long used children's voices to reveal bigger truths — from Monster's
1999 Super Bowl classic to the stark 2020 message from the Sandy Hook Promise. We
took that storytelling approach in a new direction — one that speaks to the goodness
and humanity in all of us. Because that's what the fight for decent work is all about.”

The campaign marks another example of Target's commitment to using creativity as a

force for social good, building on its long-standing reputation for meaningful, culturally
resonant work.
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About Target

Target is a highly-awarded full-service advertising agency founded in 1980 on the
waterfront in St. John’s, Newfoundland — on the oldest street in the oldest city in North
America. Now, more than 44 years later, Target is the longest-running independent
agency in Canada. It is the inaugural winner of Canada’s Small Agency of the Year —
and notably earned the distinction again in 2023 — and has been repeatedly named one
of Canada’s top-ranking creative agencies. Target’s clients include Newfoundland and
Labrador Tourism, Whitecap International Seafoods, Financial Consumer Agency of
Canada, Big Brothers Big Sisters of Eastern Newfoundland, St. Bonaventure’s College,
Communications Security Establishment Canada, Repair OnDemand, East Port
Properties, Employment and Social Development Canada, Perchance Theatre,
Atkinson Foundation, and Oxygen Capital.
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